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Tujuan penelitian ini adalah untuk menguji pengaruh kualitas informasi, 
persepsi kebermanfatan, persepsi kemudahan dan computer self efficacy terhadap 
minat menggunakan internet. Penelitian ini dilakukan pada Mahasiswa Program 
Studi Akuntansi Fakultas Ekonomi dan Bisnis Universitas Muhammadiyah 
Surakarta. 
 Penentuan sampel penelitian ini menggunakan metode convenience 
sampling. Data dalam penelitan ini diperoleh dengan cara menyebarkan kuesioner 
kepada responden. Jumlah responden sebanyak 100 orang.  
Analisis data menggunakan analisis regresi berganda. Hasil analisis 
menunjukkan kualitas informasi, persepsi kebermanfaatan, persepsi kemudahan 
dan computer self efficacy berpengaruh signifikan terhadap minat menggunakan 
internet. 
 
Kata Kunci : kualitas informasi, persepsi kebermanfaatan, persepsi kemudahan , 


































The purpose of this study was to examine the effect of the quality 
information, perceived usefullnes, perceived ease of use, and computer self 
efficacy on the intention to use internet.  The research was conducted in major 
Accounting Faculty Economic and Business Muhammadiyah University of 
Surakarta.  
Determination of sample, using a convenience sampling method. The data 
in this research is obtained by distributing questionnaires to the respondents. The 
number of respondents as many 100 people.  
The data analysis was using multiple linear regressions analysis. The 
analysis showed quality information, perceived usefullnes, perceived ease of use, 
and computer self efficacy have a significant effect on the intention of the 
intention to use internet.  
 
Key words : quality information, usefullnes,perceived ease of use, computer self 
efficacy, intention to use  
 
 
